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Los Angeles power rock trio Oedipus exploded on the European rock scene in 2010 with their chart 
topping single Tres Las.  With a new tour, support from their label, and ravenous fans, Oedipus 
tapped Red Earth to conceive, produce, and execute a music video for Tres Las.  Red Earth    
provided a hardened visual as grandiose and bad-ass as the band itself.  The Tres Las music 
video is the cornerstone of Oedipus’ 2011 U.S. campaign and has been featured on MTV Europe 
as well as MTVU (USA).
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interTrend is a leading creative agency with years of experience implementing brand strategy, advertising, 
PR, and events.  In 2008 Toyota and interTrend began sponsoring a series of Asian American Film Festivals 
across the U.S. in order to reach the core of their 18-34 demographic.  Red Earth has been managing the 
post-production workflow since the beginning, delivering high-quality trailers, shorts and behind-the-scenes.    
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